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ERRATA

Vancouver, May 1, 2010 — IE Market Research Corporation (IEMR), the Canadian-based pro-
vider of market intelligence services, has issued an erratum related to its Malaysia Mobile Operator
Forecast.

In February 2010, IEMR published its Malaysia Mobile Operator Forecast, entitled: “1Q10 Malaysia
Mobile Operator Forecast, 2009 — 2014: Malaysia will have 45 million mobile subscribers in 2014
with Celcom enjoying higher EBITDA margins than Maxis and DiGi over the next 5 years.”

In this publication, IEMR stated that, “We think that Celcom will continue to have higher EBITDA
margin than Maxis and Digi over the next five years. EBITDA margins at Maxis, Celcom and DiGi’s
EBITDA margins were expected to be 35.0%, 44.5% and 37.5% respectively in 2014, according to
our model”.

ERRATUM

The reference that Celcom will “continue” to have higher EBITDA margin than Maxis and Digi
implies that Celcom currently has higher EBITDA margin as compared to Maxis and Digi. The data
related to EBITDA margins was incorrectly entered into our model. We have now used correct
information based on publicly announced EBITDA margin numbers, as follows:

3Q09 4Q09 2009

Maxis Mobile Services Sdn. Bhd. 50.4% 50.0% 50.4%
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Celcom (Malaysia) Berhad 44.6% 44.7% 44.6%

DiGi Telecommunications Sdn. Bhd. 42.7% 42.6% 43.3%

The reference in (i) above and the quoted 2014 forecast Maxis’ EBITDA margin of 35.0% implies a
significant drop from current levels. Based on the latest publicly available figures, we have now re-
vised our EBITDA forecast numbers in our 2Q.2010 Malaysia Mobile Operator Forecast as follows:
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EBITDA/Reported Revenue Metric 2009  2010F 2011F 2012F 2013F 2014F
Maxis Mobile Services Sdn. Bhd. 50.4% 52.5% 52.4% 524% 524% 52.3%
Celcom (Malaysia) Berhad 44.6% 43.0% 42.4% 422% 42.2% 42.4%
DiGi Telecommunications Sdn. Bhd. 43.3% 44.0% 44.0% 43.9% 43.9% 43.9%
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Obtaining the Most Recent Version of This Document
The most recent version of this document can be obtained from:
http://www.iemarketresearch.com/Members/Reports/ViewReportDetail.aspx?RID=1448&flag=1

While IEMR makes its best efforts to supply its clients with the most accurate data and forecasts,
from time to time, the speed of data demands may cause some historical data to be reported inac-
curately due to technical issues related to data gathering. We always encourage our clients to read
our Disclaimers and Disclosure statement.

Disclaimers and Disclosures

The opinions expressed in this report are the true opinions of the analyst(s) and IE Market Research Corp. (IEMR) about the
firm(s) and/or industry appearing in this report. Any “forward looking statements” are the best estimates and opinions of the
analyst(s) and IEMR based upon information that is publicly available and that the analyst(s) and IEMR believes to be correct.
There is no guarantee that forecasts appearing in this report will materialize.

The analyst(s) responsible for preparing this research report received compensation that is based upon various factors, includ-
ing total revenues of IEMR, a portion of which are or have been generated by consulting and contract research activities under-
taken by IEMR for firm(s) appearing in this report. The analyst(s) and/or [IEMR does not own any shares of the firm(s) appearing
in this report, does not make or offer for sale shares of the firm(s) appearing in this report, and does not have any investment
banking business with firm(s) appearing in this report. IEMR may have been contracted by firm(s) appearing in this report to
undertake competitive intelligence, business strategy, market research, branding research, and/or public opinion research
activities. No part of the compensation of the responsible analyst(s) named herein is, or will be, directly or indirectly, related to
the specific recommendations or views expressed by the responsible analyst(s) in this report.

Forward Looking Statements

This report contains forward looking statements. Forward looking statements regarding firm(s) inherently involve risks and un-
certainties that could cause actual results to differ from such forward looking statements. Factors that could cause or contribute
to such differences include, but are not limited to, continued acceptance of the firm(s)’ products/services in the marketplace;
acceptance in the marketplace of the firm(s)’ new products/services; competitive factors; new products/services introductions
by others; technological changes; dependence on suppliers; mergers and acquisitions; systematic risks and other risks dis-
cussed in the firm(s)’ periodic report filings, including interim reports, annual reports, and annual information forms filed with the
appropriate securities regulators. By making these forward looking statements, the analyst(s) and IEMR undertake no obligation
to update these statements for revisions or changes after the date of this report.

Warranties

The information contained in this report has been compiled by IEMR from sources believed to be reliable, but no representation
or warranty, express or implied, is made by I[EMR or any other person as to its accuracy, completeness or correctness. [EMR
does not make any warranties, expressed or implied, as to results to be obtained from using this information and makes no
express or implied warranties or fitness for a particular use. Clients using this report assume full responsibility for whatever
results they obtain from whatever use the information was put to. To the full extent permitted by law neither IEMR nor any other
person accept any liability whatsoever for any direct or consequential loss arising from any use of this report or the information
contained herein.
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About IE Market Research Corp.:

IE Market Research Corp. is a Canadian market intelligence and business strategy research and
consulting firm. Our goal is to assist our clients build value and compete in international markets.
We build value for our clients by undertaking:

* Strategy consulting services based on our extensive expertise in various industry verticals

* Published strategy research in the telecommunications domain with an offering that is among the
most extensive in the telecommunications research industry

» Quantitative surveys such as international brand perception surveys, consumer satisfaction sur-
veys, technology surveys, and B2B surveys

* Distributor/channel partner selection and due diligence, and competitor/partner profiling and strat-
egy assessments

* Market size assessments and forecasting

* Benchmark data collection

* Government regulatory analysis

» Bespoke white papers

» Expert interviews and focus groups

* Desk research and database development

Our corporate values are: Top-Quality Service to Clients, Commitment to see the Client Succeed,
Excellence and Integrity in Research, Transparency and Respect toward our Employees. These
core values drive all of our research and every client engagement.

For more information, visit our web-site: www.iemarketresearch.com

ketresearch.com

www.lemar

1 ie market
research

2300 - 1066 West Hastings Street
Vancouver, British Columbia

V6E 3X2. CANADA.

Tel: +1 604 327 IEMR

Toll Free: 1 888 322 IEMR

Fax: +1 604 327 4337
info@iemarketresearch.com
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