Date: [/ /2011

ORDER CONFIRMATION FORM

SCAN & EMAIL BACK YOUR SIGNED ORDER TO
customercare@iemarketresearch.com

BILLING ADDRESS (including legal entity) SIGNATORY ADDRESS
Contact Contact

E-Mail Job Title

Business Name Email

Address Address

FINANCIAL INFORMATION

DELIVERY ADDRESS (if different from signatory)

Purchase Order number: (1. If not required please state ‘NO PO Contact Business Address
Required’ 2. If PO Number not available at signature, please provide
temporary reference/letter confirming that invoices will be paid on
presentation)
E-Mail
Relevant Tax Information (if applicable): Business
Name
Address
ORDER DETAILS
Number of users Preferred Currency for Payment usD

License type

Delivery method

. WEB and Print

Country(s) Global Special terms (for completion by IEMR):

Please specify the number

of sites licensed

Product Code | Product Title Price
Total price

Initial Period [ /2011 to

Please make Cheques payable to:
IE Market Research Corp.

2300 — 1066 West Hastings Street
Vancouver, British Columbia

V6E 3X2. CANADA.

For wire Transfers:

Company Name: IE Market Research Corp.
Canadian Imperial Bank of Commerce
Swift Code: CIBCCATT

Account Number: 03 - 53612

Branch Transit Number: 00010

CREDIT CARD DETAILS

Cardholders Name (as it

appears on card): Type:

Card Number:

Credit Card

Credit Card Expiry Date (mm/yy): |

Visa Mastercard ‘ American Express

CVV #:

Bank Name:

Bank Phone Number
(on back of card):

Credit Card Billing Address (if different from billing address above):




ORDER CONFIRMATION FORM

SCAN & EMAIL BACK YOUR SIGNED ORDER TO
customercare@iemarketresearch.com

Credit Card Authorization

I, , confirm the product order described above and understand the Terms and Conditions
set forth herein and hereby authorize IE Market Research Corp. to charge my credit card account in the amount of USD
(monthly / one-time charge) for the products listed above, plus applicable taxes and shipping and handling charges. | agree to
be bound by IE Market Research Corp.’s policies, terms and conditions, and instructions for this transaction.

Signature: Date:

Product Order Terms and Conditions:

Your use of the data and services provide by IE Market Research Corporation (the "Service") is governed by your company's license agreement
with IE Market Research Corporation and the following Terms of Service (collectively, the "Terms"). By using the Service, you are confirming
your agreement to all of the Terms.

1. Use of the Service. Except as authorized by IE Market Research Corp. in writing, you may not modify, copy, distribute, display, publish,
license, create derivative works from, transfer or sell any information or content contained in the Service. You may not develop or derive for
commercial sale any data in any form whatsoever that incorporates or uses any part of the Service.

Single-user License: Allows clients to read, print, and distribute printed copies of IEMR survey data, forecast data, and research reports (and all
purchased elements therein) within the client’s organization, provided IEMR is cited as the source. Clients are also allowed to use and
manipulate this data for their internal corporate purposes, provided IEMR is cited as the source. A Single-user License does not give the client
the right to electronically distribute IEMR survey data, forecasting data, or research reports to any other individual either within or outside of an
organization.

Multi-user License: Allows clients to read, print, and distribute printed and electronic copies of IEMR survey data, forecast data, and research
reports (and all purchased elements therein) within the client’s organization, provided IEMR is cited as the source. Clients are also allowed to
use and manipulate this data for their internal corporate purposes, provided IEMR is cited as the source. A Multi-user License does not give the
Client the right to distribute IEMR survey data, forecast data, or research reports to individuals outside the client’'s organization.

IE Market Research Corporation shall not be responsible for any disruption in access to the Service, regardless of length. Furthermore, |E
Market Research Corporation shall not be liable for losses or damages you may incur due to any errors or omissions in any content or any
inaccurate interpretations of data, or due to your inability to access data due to a disruption of Service. IE Market Research Corporation will
utilize reasonable commercial efforts to protect the integrity of data provided to you. IE Market Research Corporation shall not be liable for any
loss or damage resulting from total or partial loss of your data or from any corruption of your data.

2. User Responsibilities: In using the Service, you agree not to: (1) Knowingly transmit any information, data, images or other materials that is
unlawful, harmful, vulgar or the like, or any material that infringes any intellectual property right, including but not limited to patent, trademark or
other proprietary rights of any third party; (2) Violate any applicable law; (3) Violate or attempt to violate the security of IE Market Research
Corporation; (4) Provide Your IE Market Research Corporation username and password to any other person; (5) Reverse engineer or
disassemble any portion of the service; or (6) Interfere with the Service by overloading, flooding, or using browsers, spiders, robots, avatars or
the like to navigate or search any portion of the IE Market Research Corporation website. You are responsible for maintaining the confidentiality
of Your password and username and are fully responsible for all activities that occur under Your password and username.

3. Termination: |IE Market Research Corporation shall have the right in its sole discretion to terminate your ability to access the Service at any
time without notice and for any or no reason.

4. Disclaimers and Limitations: You assume all responsibility and risk for Your use of the Service. The Service and information provided on it
are provided "AS IS" without warranties of any kind, either express or implied, and expressly disclaims any warranties of merchantability, fitness
for a particular purpose, and non-infringement of third party rights. IE Market Research Corporation does not assume any legal liability or
responsibility for the accuracy, completeness or usefulness of any information used or disclosed on the Service. In no event shall IE Market
Research Corporation be liable for any indirect, punitive, incidental, special or consequential damages arising out of or in any way connected
with your use of the Service or with the delay or inability to use it. Some states or jurisdictions do not allow for a limitation on incidental damages
and thus the above limitation may not apply to You. If this limitation of liability or the exclusion of warranty set forth above is held inapplicable or
unenforceable for any reason, |IE Market Research Corporation's maximum liability for any type of damages shall be limited to USD 100.

CUSTOMER CONFIRMATION

Signature: Date:

Please sign to confirm that you are an authorised signatory and also to accept this order and the attached Terms and Conditions.
This table form, attached terms and any supplementary details are an agreement between the Customer and |E Market Research Corporation.




